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SYNOPSIS

Streaming CE and Content
Purchasing Habits analyzes
how the adoption of
connected CE devices is
impacting the market for
digital media. It investigates
the viewing habits of
connected CE users, their
subscription to traditional
pay-TV and over-the-top
video services, and their
use of purchased and
rented video downloads.
Specific attention is given
to the Apple TV and Roku
streaming media players.
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“The take-rate for OTT subscriptions is increasing only among those using multiple types of connected CE devices. In other words,
the percentage of first-time connected CE users with an OTT subscription is not increasing. Subscription growth is coming from an
expansion of the base of first-time connected CE users rather than a deepening penetration within it.”

— John Barrett, Director, Consumer Analytics, Parks Associates
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